
So during the consultation, I break down the pricing for our guests, so there isn't
any sticker shock once they go pay. To give you an example, below is a
consultation I had recently with a guest: 

Lorelle: Are you aware of how we price here? 

Guest: No 

Lorelle: Okay, well let me break it down for you. Here we break everything down
into parts and labor. Parts refer to the product that we use on your hair, we use
this 'fancy little scale' called SalonScale so you're never paying for more than
what is used, and it's really fair that the pricing is customized to what you are 
receiving today 
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Follow Lorelle on Instagram

@lorelleperrin 
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Lorelle: Labor refers to our hourly rate, my hourly rate is $88/hr and you are
likely going to be here for two hours,  

Guest: Great, that sounds awesome.

So this guest in particular actually wrote a review after and said "I absolutely
loved the consultation process in that I knew exactly what I was paying for. I
could choose if I wanted to do any add on's in regards to what my budget was"

We have had a few people that have sort of given us some pushback that have
said "oh well that's an interesting way of charging" and I would break down the
facts: 

Lorelle: Color costs 3x the amount of alcohol does per ounce - did you know
that? 

Guest: No, I didn't know that

Lorelle: Did you know that our profit margins are like 6-8% most of the time?

WHAT DID YOU SAY TO CLIENTS THAT HAD FURTHER QUESTIONS? 

Our industry is not understood in that way, and we need to educate our clients
on the facts of our industry as much as we educate them as to what product to
use on their head.

There will be a few clients that hesitate, but for us the experience has been quite
positive. The greatest opportunity you have to communicate SalonScale all lies
within the consultation. 


